












学校编码：10384                                分类号      密级       









A Study on the Effect of Internet Financial Innovation on 
SME loan business of Commercial Bank—— Illustrated by 




指 导 教 师（校内）：朱孟楠 教授 
指 导 教 师（校外）：章忠诚 博士  
专 业 学 位 名 称：金融硕士 
论 文 提 交 日 期：2014年  月 
论 文 答 辩 时 间：2014年  月 
学 位 授 予 日 期：2014年  月 
  
 
答辩委员会主席：           























另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的




































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 













摘  要 
 













































Since Alibaba launched the ‘Yu’e Bao’ monetary fund financial products at 13th 
June 2013, Internet Financial Innovation has become a major topic in the academia. In 
fact, the development of Internet Finance in China emerged long before 
2005.However,the Internet Finance mainly referred to the E-bank business of 
traditional financial institutions at that time and the internet financial business mode 
had not arisen. After 2005, with the development of network lending and third party 
payment of internet financial business, the internet and finance get integrated 
gradually from the technical field to the financial business field, leading to a 
full-speed development period of the Internet Finance. 
Network of Micro Credit is one of the business models of Internet Finance and as 
a typical representative of which, Ali Small Loan, has offered over 650,000 SMEs 
loan of 150 billion yuan in total until the end of 2013, with a loan balance exceed 12.5 
billion yuan and non-performing loan ratio under 1%. The groundbreaking application 
of ‘Big Data’ and the Cloud Computing definitely contributes to the success of Ali 
Small Loan. With these internet technologies, Ali Small Loan created an original loan 
pattern, satisfying the ‘short, small, frequent, urgent’ financing demand of SMEs and 
impacting the SME business loan of Commercial Bank fiercely. 
The commercial banks in our country can undoubtedly benefit from developing 
SME business loan as it meets the need of SMEs and also conforms to the 
government’s requirement. On the other hand, the SMEs have long been confronted 
with the dilemma of difficult financing due to its small scale,  insufficient mortgage, 
underdeveloped internal management as well as low information transparency. And 
the inherent imperfections of the system structure of commercial banks aggravate this 
situation. Therefore, the Internet Financial Innovation makes a significant issue to the 
SME business loan of Commercial Bank. 
This work analyzes the influence of Internet Financial Innovation on SMEs’ loan 















referencing documents and case study. In this effort, the reasons underlying the 
financing difficulty of SMEs, together with the current situation of Commercial 
Bank’s loan transaction to such businesses are firstly clarified. Then in order to 
propose the strategy for Commercial Bank to develop the loan transaction to SMEs 
under the background of internet financialization, a brief introduction to the internet 
financial service’s development is presented, based on which a contrast analysis is 
drawn on Ali Small Loan versus commercial banks. Finally, the research outputs and 
deficiencies are summarized, along with the future suggestions for Commercial Bank 
developing SME business loan proposed. 
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到 1527.84 万户。这其中，小微企业数量为 1169.87 万户，占比高达 76.57%。
若将个体工商户 4436.29万户也统计在内，则小微企业在全部企业中所占比重将
达到 94.15%。小微企业就业人数占总就业人数的比重达到 19.56%，解决了 80%
农民工的就业问题；完成社会上 80%的新产品开发，65%的发明专利；为国家贡













































亿、10 亿及 2 亿元，开始向部分城市的淘宝或阿里巴巴上的电商企业放贷。截
止至 2013年底，阿里小贷累计客户数超过了 65万家，累计发放贷款 1600亿元，
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